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(a) Att€mpt any onB!
l. Differ€ntlat€ between Small sampl€ and Large sample tests,

(to)

2. State uses of t le3t and explaln any one ln det.ll.

--.(lll.Prr-iormtwow-ayAl{-O,Yte.!!!|el.3tt_gly9!Uo-!-'o,!v1
{Use coding method by taklng 4Or.

At 5 level of slgnlflcanc€ Fre.t!5.15, F€,q=4.76

Plot of land Taeatmcnt

P a R s
A 45 tn sa ,?
B 43 4,1 45 38
c 3S 39 41 41

o.R.

(a) Attempt any one!

L What is mean by Analysls of Varlance? Glve assumptlons ot

Analysia of Vadance.

2. Explain : Slgn test

(b) Th. sales data of ad item is a9 bclowr Can the campaign is
effecllve?

Glve your comments. .( At 5% levef table yalue of t is 2.57 at 5 d.f, )
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